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2015: A very good year
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-
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2015: +1.6mStrongest net member growth in history
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2015: All major KPI’s on target 
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Operating cash-flow EBITDA Revenues 

* W/o kununu earn-out-payment 

21% 

16% 16% 



2015 growth drivers: paid memberships, XTM & jobs 
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45.500 payer net adds 











18% revenue growth 









>1,200 seats sold 









2015/16: Laying foundation for XING 2020 

Building additional vertical high ARPU memberships 
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Content driving user engagement and stickiness 





Expand recruitment offering 
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2016 

2015 

2014 

Growing  

top line  

20%+ yoy 

EBITDA  

margin  

expansion  

becomes visible 

 2012 

Revenues 

  doubled 

2013 Year of  

transition 

Fully on track to achieve 2016 targets – XING 
2020 strategy update on Sept 15, 2016



Outlook 
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FY 2015 
Financials



Overview: Financial KPI’s fully on track
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FY 2015: Revenues € 122.9m, EBITDA € 36.6m
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FY 2015: EBITDA-margin by segment
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FY 2015: Top-line growth among all segments
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Events E-Recruiting Network/Premium 

19% 

26% 

22% 



FY 2015: Recurring operating cash-flow of € 39.8m
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Q4 2015 
Financials



Q4 2015: P&L
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30.5 28.3 

(21.1) (18.0) 

9.3 10.2 

31% 37% 

N/A (0.7) 

9.3 9.6 

(2.4) (2.2) 

(0.1) (0.0) 

(2.2) (2.5) 

4.6 4.8 

4.6 5.5 



Q4 2015: All segments growing
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Events E-Recruiting Network/Premium 

21% 

17% 

33% 



Q4 2015: Cost development
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Other Marketing Personnel 




















36% 37% 34% 9% 10% 15% 19% 22% 22% 

10% 

99% 

35% 



Q4 2015: Operating cash-flow of € 9.1m
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9.6 9.3 9.6 

(3.4) (2.0) (0.4) 

2.9 1.6 0.6 

9.1 8.9 9.8 

(5.1) (4.0) (3.6) 

0.0 (0.8) 0.0 

0.0 2.1 0.0 

(0.1) (0.0) (0.0) 

3.9 6.1 6.1 

0.0 0.0 0.0 

0.0 0.0 0.0 

3.9 6.1 6.1 

(3.2) 1.7 (2.7) 

0.7 7.8 3.5 



Dividend proposal based on development on fundamental XING 
earnings, no restrictions for future growth 
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2015 2014 



Outlook 
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Thank you  


